
                                                                                           

 
AN URBAN APPROACH TO SPAIN AND EUROPE: 

CITIES AND GLOBALISATION 
 
 

Number of sessions: 30 
Length of each session: 1,5 h 
Total length of the module: 45 hours 
 

 
INTRODUCTION TO THE COURSE 
 
European cities are today in a crossroad: They present opportunities and threats for the 300 
million Europeans that live in them. Cities are economic engines of Europe (think of London, 
Brussels, Frankfurt), they are cultural and heritage centers (Venice, Rome, Vienna) and areas of 
creativity and innovation (Berlin, Helsinki, Barcelona). However, cities are also highly polluted 
and contribute to pollution (80% of carbon emissions are generated in cities), have the most 
expensive living standards or are places where social conflicts are more present. This course 
will show you how European cities (and those who live, work or do politics there) are facing 
the above mentioned challenges, and how they are trying to position themselves in an 
increasingly competitive environment to attract the best business, people or visitors, specially 
facing the increasing competition from third world megacities. 

 
You will be introduced to the basic concepts of urban economy and sociology and to the most 
recent policies being developed in different European cities to deal with issues as sustainable 
development, smart cities growth, urban competitiveness or urban regeneration. This course will 
give you tools to analyze urban complexity, tools that urban managers, city officials and even 
private companies increasingly appreciate today. 

 
The course combines theoretical and more practical sessions, presenting case studies of 
different European and Spanish cities. Field studies are organized as well. 

 
 
 
REQUIREMENTS 
 

- Fluent in English 
- Interest in urban issues 

 
 
CONTENTS 
 

1- Introduction 
1.1 The urban reality in Europe and Spain: Europe as a global urban region 
1.2 Urban economy and sociology: notions to set the debate: urban culture, 

urban economy and urban society 
 

2- Urbanization in a global world: 
2.1 Causes and consequences of the increasing world urbanization. 
2.2 The new urban order: the lost of economic relevance of western cities. The 

emerging megacities. 
2.3 Global cities and nodal regions 

 
 

3- The urban space 
3.1 Theories of urban growth 
3.2 Urban sprawl and metropolitan growth in European cities 



                                                                                           

3.3 The different users of the urban space: Planning for increasingly complex 
metropolitan areas 

 
4- Urban competitiveness and management for different types of urban regions: 

4.1 Urban government: Main institutions and policies 
4.2 Urban economy: General theory of location. The competitive advantage of 

cities. The role of city governments in urban economic growth. 
4.3 New challenges for urban management in Europe: climate change, 

sustainable development, smart technologies, 
 

5- Spanish cities in the European urban context 
o Are Spanish cities European cities? 
o The European Union policies as a tool for urban growth: How have Europe 

helped Spanish cities? The recent economic crisis and its consequences in 
European and Spanish cities 

 
- The social dimension of cities 

5.1 Cities as places of contestation 
5.2 Cities as places of exclusion 
5.3 Cities as places of diversity and creativity 

 
GRADING  

Type of evaluation Percentage on the final grade 

Midterm  20% 

Group Work 35% 

Class Participation 15% 

Final Exam 30% 

Total 100% 
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