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Course Description

The course stresses the critical importance of developing creative strengths today, primarily due to the paradigmatic
transformation occurring in society and the world. The course aims to provide tools and empowerment by helping
individuals understand the dynamics of the creative process, which involves seeing "how everything connects with
everything else," thereby offering inspiration, enjoyment, and the ability to enact change. The curriculum examines
various methods and characteristics of the innovative and creative mindset, fostering critical and deductive thinking skills
through the use of predesigned systems or the creation of original processes. The introduction of the entrepreneur
focuses on the entrepreneurial process itself—defined as both a "way of thinking and of doing" that involves "building
something from nothing" and managing uncertainty and risk—and centers on developing growth-oriented businesses
(whether for-profit or not-for-profit), rather than focusing on small business or a lifestyle. Consequently, the course
content is relevant to a wide variety of individuals, including those planning to start a business, those interested in
innovation roles, and those interested in the arts.

Course Main Goals. This seminar aims to give students the opportunity to explore their host country and:

e Discover culture, think critically and develop skills for intercultural analysis.
e Tune in the student’s cultural sensitivity and help them be more “connected” to the outside world and to their
inner self.

Methodology

Classes will offer the appropriate setting —casual, communicative and interactive— within which different topics will be
presented and discussion will be stimulated. Class, discussion, workshops and field trip will be among the
methodologies applied. Students will be required to read, write or reflect on certain materials during the semester.

Forms of Assessment

Assessment will be based on the daily class performance of the student and his/her previous work on readings and
materials. Different tasks will be carried out: reaction papers, group/individual projects, quizzes. A midterm and final
exam will be given on week 9 and 16 respectively.

Course Content

All courses initiate with a general course description and introduction to the topic, as they have no previous
requirements. Throughout the semester, the topic will be worked out in four main units, as listed below. Please note
that references and bibliography are mandatory.

Unit 1: Introduction to creativity and the creative process. Understanding the Creative Process. Basis for Creativity
And innovation

Unit 2: Entrepreneurship. The Creativity Process and the Entrepreneurial Mind. Creatives, Innovators, and Startups
Unit 3: Ideas and Opportunities. A potentially successful startup project

Unit 4: Theories and Methodologies for startups, creatives/innovators and entrepreneurs. Theories and
Methodologies for startups, creatives/innovators and entrepreneurs. Comparative analysis.
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