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Course Description 
The course focuses on the integral nature of the human being, who is characterized by multiple aspirations and objectives 
that require harmonization. While humans seek to satisfy their material needs, they are simultaneously guided by values, 
beliefs, and goals that extend beyond what is merely utilitarian. As social beings who depend on relationships for their 
development, human experience involves a multiplicity of objectives that frequently generate the dilemmas underlying 
individual decision-making. This course is specifically dedicated to analyzing and debating these ethical dimensions within 
the economy and business—activities that, despite being primarily oriented toward material satisfaction, are subject to 
these same universal human dilemmas. These conflicts appear both at the level of individual economic agents (such as 
companies and consumers) and within the global economy. Throughout the semester, the course will work to identify 
these ethical conflicts and various approaches to resolving them, with a particular focus on the contribution of the Social 
Doctrine of the Church (DSI). 
 
Course Main Goals. This seminar aims to give students the opportunity to explore their host country and: 
 

• Identify the great ethical dilemmas faced by individuals, businesses, and states when making economic 
decisions, as well as different approaches to them and concrete models of business and economy that include 
ethical aspects in their conception. 

• Argue about the main ethical dilemmas presented in the world of economy and business, and progressively 
develop their own stance. 

 
Methodology 
Classes will offer the appropriate setting –casual, communicative and interactive– within which different topics will be presented and 
discussion will be stimulated. Class, discussion, workshops and field trip will be among the methodologies applied. Students will be 
required to read, write or reflect on certain materials during the semester. 

Forms of Assessment 
Assessment will be based on the daily class performance of the student and his/her previous work on readings and materials. 
Different tasks will be carried out: reaction papers, group/individual projects, quizzes. A midterm and final exam will be given on 
week 9 and 16 respectively. 

 

Course Content 

All courses initiate with a general course description and introduction to the topic, as they have no previous requirements. 

Throughout the semester, the topic will be worked out in four main units, as listed below. Please note that references and 

bibliography are mandatory. 

 

Unit 1: Ethics and Economy? Different approaches. Introductory concepts of the Social Doctrine of the Church. Ethics and 
Economy? Different approaches. Introductory concepts of the Social Doctrine of the Church. Human motivation and economic 
rationality. Different rationalities? 

Unit 2: Ethics in business and the market. The ethical foundation of the market. Different visions on the market. Corporate Social 
Responsibility (CSR). Different approaches and fundamental debates. Shareholders vs. Stakeholders. Diverse types of companies: 
B Corps (Empresas B), Economy of Communion, other initiatives. Visit to a company or an alternative economic organization.   

Unit 3: Ethical challenges in different areas. The ethical challenges of Consumption. The ethical challenges of the World of Work. 
The ethical challenges of Artificial Intelligence. 

Unit 4: Ethics in economic models: different configurations of the State, the Market, and Civil Society. Circular Economy. 
Alternative economies. State, Market, Civil Society. Economic Models of Integral Development.  
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