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Title: BUSINESS SPANISH 
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Contact Hours: 45hs (3 credits) 

Language: Spanish 

Level: High Intermediate  

Areas: Business, Economy, Communication, Marketing 

Course Description 

This advanced course in Spanish and Argentine culture prepares students for successful communication in the Spanish-
speaking business world. Learning a second language implies much more than just acquiring structures or words: it means 
developing a series of mechanisms to interact with people from different cultures. This course focuses on all the aspects of 
learning a second language, but unlike other courses, it will make an emphasis on essential business terminology and linguistic 
situations in commercial contexts, as well as the usual actions related to this field, such as writing a business letter, holding a 
meeting, presenting a product, writing a résumé (curriculum), or making a business presentation. The course will also cover the 
cultural traits that distinguish the business environment in Argentina and the Spanish-speaking world compared to other 
countries. The course combines various integrated approaches aimed at developing different skills. The content is presented 
using varied materials, such as newspaper articles, advertising material, and short film clips. The ultimate goal is for students to 
interact with members of the Argentine and Spanish-speaking community in general, and to foster relationships that enable the 
dignified development of communities through the world of business. 

Course Main Goals. This seminar aims to give students the opportunity to explore their host country and: 

• Increase the understanding of grammatical structures and correctly use different verb tenses (present, past, future, 
imperative, subjunctive). 

• Develop oral proficiency in Spanish for specific business use in commercial settings such as job interviews, 
business meetings and negotiations. 

• Develop intercultural sensitivity to recognize and value differences and similarities between their culture of origin 
and Argentine culture, and the peculiarities of Rioplatense Spanish (i.e., Uruguay and Argentina). 

• Distinguish and address cultural traits inherent in business relationships in Argentina. 

• Formulate business letters, job advertisements, job applications, resumes, marketing plans, and other commercial 
forms as part of developing professional writing skills. 

 

Methodology 
Classes will offer the appropriate setting –casual, communicative and interactive– within which different topics will be 
presented and discussion will be stimulated. Class, discussion, workshops and field trip will be among the methodologies 
applied. Students will be required to read, write or reflect on certain materials during the semester. 

Forms of Assessment 
Assessment will be based on the daily class performance of the student and his/her previous work on readings and 
materials. Different tasks will be carried out: reaction papers, group/individual projects, quizzes. A midterm and final 
exam will be given on week 9 and 16 respectively. 

 
Course Content 

All courses initiate with a general course description and introduction to the topic, as they have no previous 

requirements. Throughout the semester, the topic will be worked out in four main units, as listed below. Please note that 

references and bibliography are mandatory. 

 
Unit 1: Looking for a Job. Searching for job opportunities. Curriculum vitae. Job interview.  

Unit 2: Advertising and Marketing. Advertising techniques. Brands and slogans. Marketing.  

Unit 3: Economy and Finance. Money matters in Latin America. Finance in Argentina. 

Unit 4: Entrepreneurship and New Business. NGOs and Sustainability. Entrepreneurial culture. Online entrepreneurs. 
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Mandatory material can be accessed from the course's virtual platform. Any added material will be found on EVA. The 

program adheres to the principles of the Global Education Pact Handbook (Vademécum) (2019)


