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Course Description

The goal of this class is for students to learn the general principles and theories of intercultural communication while
interacting and building relationships with individuals from other cultures. The first part focuses on cross-cultural
adaptation to help students understand the process from the beginning of their experience in Buenos Aires. The second
part introduces students to the basic principles of verbal and non-verbal communication through an intercultural lens.
The third part introduces theories and research comparing and contrasting cultural dimensions that influence
communication patterns. This class gives students the opportunity to reflect on their own culture and experiences, ask
questions, discuss, and interact with individuals from other cultures, and better understand the roots of cultural
similarities and differences. In addition, this course attempts to develop your awareness of how cultural identity
influences communication, engages interaction with the host culture, and prepares you to become an effective and
cthical intercultural communicator. The ultimate goal is to realize the importance of individualizing each intercultural
experience and to reduce the use of inaccurate stereotypes.

Course Main Goals. This seminar aims to give students the opportunity to explore their host country and:

e Comprehend the role that culture plays in effective communication and recognize the general principles and
theories of intercultural communication.

e Define verbal and non-verbal communication from an intercultural perspective.

e Identify contexts where intercultural communication skills are important to success, applying knowledge to
various personal and professional communication settings.

e Outline how cultural identity influences communication, identify and avoid cultural stereotypes and compatre
and contrast the cultural features that influence communication patterns.

e Engage in activities in the host culture that contribute to acquiring global competence to help distinguish the
unique features of the host culture, aiming to reflect on cultural similarity and difference.

Methodology

Classes will offer the appropriate setting —casual, communicative and interactive— within which different topics will be
presented and discussion will be stimulated. Class, discussion, workshops and field trip will be among the methodologies
applied. Students will be required to read, write or reflect on certain materials during the semester.

Forms of Assessment

Assessment will be based on the daily class performance of the student and his/her previous work on readings and
materials. Different tasks will be cartied out: reaction papers, group/individual projects, quizzes. A midterm and final
exam will be given on week 9 and 16 respectively.

Course Content

All courses initiate with a general course description and introduction to the topic, as they have no previous
requirements. Throughout the semester, the topic will be worked out in four main units, as listed below. Please note that
references and bibliography are mandatory.

Unit 1: Cross-Cultural Adaptation. Culture Shock & the Adaptation Process. Personal & Social Communication.
Cultural Environment. Predisposition to Adapt.

Unit 2: Verbal & Nonverbal Communication. Verbal Messages. Nonverbal Codes & Gestures. High/Low Context
Cultures.

Unit 3: Cultural Dimensions. Cultural Manifestations. Contact Theoty & Intercultural Conflict.
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Unit 4: Intercultural Competence. Applications in Business. Applications in Health Care. Re-Entry.
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