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Course Description

This seminar will give students the opportunity to explore their creativity, open up their imagination, and expand their
thoughts. By trying on different “creative hats”, students will be encouraged to think creatively, to test their skills, and to
produce outside the box. What if you were to think as a writer, a musician, an actor, a storyteller, a caricaturist, a movie
director, a designer, a cartoonist, a whisperer, a painter, an inventor, etc.? Strategies to boost their imagination and activities
to explore their potential will be offered all throughout this experience, which aims to tune in the senses and help them be
more “connected” to the outside world and to their own inner self. Theory will be used as a formal framework and a necessary
shared background to trigger the diverse activity production.

Course Main Goals. This seminar aims to give students the opportunity to explore their host country and:
e  Explore different creative expressions.
e Encourage students to use creativity as a way of thinking.
e Train students on a critical and more innovative take on life.
e  Boost imagination.

e Expand creative potential by exposition to fun, original, and stretching activities.

Methodology

Classes will offer the approptiate setting —casual, communicative and interactive— within which different topics will be
presented and discussion will be stimulated. Class, discussion, workshops and field trip will be among the methodologies
applied. Students will be required to read, write or reflect on certain materials during the semester.

Forms of Assessment

Assessment will be based on the daily class performance of the student and his/her previous work on readings and
materials. Different tasks will be carried out: reaction papers, group/individual projects, quizzes. A midterm and final
exam will be given on week 9 and 16 respectively.

Course Content

All courses initiate with a general course description and introduction to the topic, as they have no previous
requirements. Throughout the semester, the topic will be worked out in four main units, as listed below. Please note that
references and bibliography are mandatory.

Unit 1: Storytelling. Micro-stories & Word Games. Life Testimonies & Personal Narrations. City Tour & Urban
Itineraries. Senses & Experiences. Productions. Storytelling Techniques & Audiences. Costumes. Children Stories.

Unit 2: To Hear & To See. The Art of Public Speaking. Oral Speeches & Personal Productions. Find your voice. Musical
Pieces or Songs. Rhythms. Movement & Street Fashion. City Trends. Design Innovation. Culture & Identity. Comic
Strips. Cartoon Series. Humor Activities.

Unit 3: My Voice/My Word. Creative Writing Workshop. Writing, Reading and Criticizing. Screening. Write your own script.
Imagine different stories. Design, shoot, ditect, and edit your own version of the film. “My/Your story”: Change the ending.
Pick another point of view. Writing Exercises.

Unit 4: “The (Un)seen”. Fieldtrip. Emotions & Impressions based on paintings. Films and the Subconscious. Shoot your
fantasies. Fieldtrip. “Smells and Memories”: Mask Performances. Exploring and Acting. “Paint me a story”: Visual Collages.
Paintings and Pictures.
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