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Course Description
This course delves into the fundamental principles and strat-
egies of branding, with a focus on visual communication. It 
introduces students to the importance of brand identity and 
the visual language used to communicate a brand’s values, 
personality, and positioning to its target audience. The course 
explores both theoretical and practical approaches to brand-
ing, focusing on the development and application of visual 
elements such as logos, typography, colour palettes, and 
design systems. Students will also learn about the relationship 
between branding and consumer behaviour, the impact of dig-
ital media, and how to create a cohesive and engaging brand 
experience.  

Through a combination of lectures, case studies, hands-
on workshops, and design projects, students will acquire the 
skills needed to conceptualize and execute visual branding 
strategies. The course will also emphasize the role of storytell-
ing, cultural context, and emotional resonance in the creation 
of successful brand identities

Modules
→  Introduction to Branding and Visual Identity 
•	 Key principles of branding and brand strategy 
•	 Visual identity and its role in brand recognition 
•	 Brand consistency across various media 
→   Visual Elements of Branding 
•	 Typography, logos, and colour theory in branding 
•	 The psychology of visual communication 
•	 Designing visual assets for different platforms (print, digital, 

etc.) 
→  Brand Storytelling and Emotional Engagement 
•	 Creating compelling brand narratives 
•	 Emotional resonance in visual design 
•	 The role of storytelling in building brand loyalty 
→  Digital Branding and Social Media 
•	 Adapting brand identity for digital platforms 
•	 Social media strategies and visual content creation 
•	 Understanding user interaction and engagement metrics 
→  Brand Positioning and Market Differentiation 
•	 Conducting competitive analysis 
•	 Defining target audience and creating personas 
•	 Positioning strategies and how to visually
       communicate them 

→  Prototyping and Presenting Brand Concepts 
•	 From concept to prototype: designing brand assets 
•	 Preparing and presenting a brand design portfolio 
•	 Iteration and refinement of brand elements 

Learning Objectives / Outcomes
At the end of the course the student will be able to:
→ Develop an understanding of branding and visual communi-

cation principles.
→ Create and evaluate effective visual identities based on 

brand values and consumer insights.
→ Design visual branding assets, including logos, typography, 

and colour palettes, for various media.
→ Analyse and apply strategies for engaging brand storytell-

ing and emotional connection.
→ Understand how to adapt a brand identity to digital plat-

forms and social media.
→ Demonstrate proficiency in creating a brand concept from 

research to prototype.

Requirements
No prior knowledge of branding or graphic design is required, 
but a keen interest in visual communication and creativity is 
essential. 

Teaching Method
The course combines lectures, hands-on workshops, indi-
vidual and group projects, case studies, and design critiques. 
Students will work on fake/real-world branding projects, col-
laborating in teams and refining their design ideas. 

Grading
30% Participation and engagement in class activities and  
discussions 
40% Research and development process, including 
experimentation and documentation 
30% Final project: A complete branding project, including 
logo design, visual identity, and a brand presentation 

Students must complete all components and achieve at least 
a 5/10 in each part to pass. 
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